34k H3IW
Vol. 34 No.3

Rt Tl
CHINA WOOD INDUSTRY

202045 H
May 2020

I S5-I

DOI:10.19455/j.mcgy.20200311

OEM

% %, sFEER

(B ML R 5 s 5 T B2 Be, LR 210037)

HE: KERALSLAETRECER, SAEKEF, 12 8 a7 % P AL By & Wb JU-F 35 1 B A4 4 OEM (original
equipment manufacturer) 4% XA Z A F £, XA B TR T REAZE QG REA, 8515 % OEM 4k & s
AR AR R B, B45)aMT OEM £ RS WA SRR X, PIHERAHA L E.

X#ER: OEM R AL, 4%, %, #4

v E X5 F416.88; TS61 L#kARIRAL: B LFEHS: 1001-8654 (2020) 03-0044-04

Upgrading and Transformation of OEM Furniture Companies in China
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Abstract: The scale of furniture industry in China has been kept rapid growing with significant increasing
of production value. But it is getting more and more difficult for traditional furniture companies to make
profits with original equipment manufacturers (OEM) mode, which forces the traditional OEM furniture
companies to upgrade and transform through different ways. In this article, the problems and challenges
faced by the traditional OEM furniture companies were analyzed. Several models and experience of

successful upgrading OEM companies were presented for reference to the other OEM furniture companies

in China.
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Fig.1 'Wooden furniture export quantity and volumes in
China from 2009 to 2017
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Fig.2 Furniture and furniture parts export values in China
from 2012 to 2017
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